BELL MICRO UK LAUNCHES NEW SERIES OF SOLUTION SEMINARS

Bell Micro UK is educating the channel on some of the emerging technologies in the marketplace by launching a series of solution seminars.

The Business Matters LIVE Campaign will focus on a different technology each quarter along with a seminar to help inform customers on the leading vendors bringing innovative solutions to the market.

The idea for the campaign came up during a European team planning session last December and will be a chance to showcase the breadth of vendors and strength of Bell Micro.

“Business Matters is about raising the level of conversation Bell Micro has with its partners,” said Bell Micro Europe President John Toal.  “The seminars will educate customers on all of Bell Micro’s vendor lines and help them take an integrated solution message to market.” 

Toal believes the seminar series will help further position Bell Micro as a leader in the distribution channel with the technical expertise to help resellers solve complex IT problems facing their customers today. 

The entire UK marketing department consisting of Heather Haworth, Katherine Pugh, Denise Cran, Louise McLauchlan, Bonnie Littlewood, Nicky Jackson, Gemma Gilbert, Daniel Metcalfe, Deborah Pilling and Nick Cornes are working together on the campaign with one team member leading the efforts each quarter.

Bell Micro kicks off the series March 18th with a seminar titled ‘Ride the Wave of Virtualization’ taking place at The Burhill Golf Club in Surrey. 

Marketing Manager Heather Haworth is organizing the event along with HP Business Unit Manager Scott Murphy and Storage Business Unit Manager Tom Ellis.

Haworth said the seminar will give Bell Micro a chance to explain in great detail what virtualization is intended to do as well as what is emerging with the technology in the industry.

“We’ll also present case studies highlighting successes from Bell Micro’s customers and introduce resellers to our key vendors with the ultimate goal of getting them to buy,” Haworth said.  “The event is a great opportunity for Bell Micro to show the channel 
its value add in the virtualization space.”

“Bell Micro is a proactive company working closely with vendors and channel partners alike and believe now is an ideal time to bring the two groups together at one event,” said Toal.  “We have already received a phenomenal amount of interest and anticipate good attendance.”

Sixty-five people have already signed up for the seminar, which will include a presentation by Gartner Analyst Phil Dawson who will offer his insight on where the channel should be focusing its virtualization efforts.

Haworth said the Business Matters campaign will also benefit the teams inside Bell Micro particularly sales, where account managers will gain more technical knowledge and expertise to help them succeed.

She added the initiative is also the first time all of marketing has worked together on a campaign and the team is learning a lot along the way.   

“Each of us typically handles our own vendor events so this has been a nice change and a good way to learn about other lines in the portfolio,” she said.  “It has been enjoyable working so closely with everyone on the team something we normally don’t get a chance to do.”

