PROSYS TAKES ACTION TO GROW CISCO CONTACT CENTER BUSINESS

Prosys is going the extra mile to grow its Cisco business.  The value-added reseller recently built a demo lab showcasing Cisco’s Unified Contact Center solutions and in February became re-certified to sell them.

Cisco’s Unified Contact Center products are designed for medium to large enterprises with call centers.   The technologies allow companies to cost effectively manage calls 24 hours a day whether someone contacts them by phone, email or the web.

Prosys began its Cisco Contact Center Practice about two years ago.  Some of its current customers include the Sun Sentinel, a major newspaper in South Florida and Sysco Foods, a global leader in selling and distributing food products to restaurants and educational facilities.  

Prosys is eager to grow the business and recently closed a $1 million deal with Agora Marketing in Tampa. To ensure continued success, a number of dedicated sales people and engineers recently went through Cisco’s re-certification process to keep them well educated on the contact center solutions.

“The contact center solutions are very complex,” said Michael Hritz, Cisco business development manager for Prosys.  “The technology is very different than your normal telephony.  You’re dealing with things like intelligent call routing and automated voice and video self-service solutions.  It is critical our team is well versed on the technologies so Prosys can be successfully selling and supporting them.”  

Mike McClain is in charge of the Cisco Contact Center Practice.  Hritz said it has been McClain’s job to make sure the sales people and engineers are trained on the technologies so they are successful in the field. 

As part of the re-certification process, Cisco required Prosys to build a demo lab showcasing the contact center solutions.  One is now up and running at a sales office in Nashville, Tennessee where customers can try out the technologies.

“We were able to put together a small call center with the Cisco phones, routers and switches,” said Hritz.  “It helps customers get a feel for a sophisticated call center. Cisco has helped fund the lab because it sees the value in what Prosys is doing.”

To learn more about Cisco’s Unified Contact Center go to http://www2.prosysis.com/technology/contactcenter.

